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Think differently, find your voice, and bring big ideas to life. We're a strategic communications, learning, and
creative design studio with a bias for social change. We work with exciting organizations and entrepreneurs who
have uncommon courage and the audacity to insist on ushering a better future for all.

Embark on a creative journey with us.

www.fluytdesign.com



FLUYT Is a strategic communication, learning and creative design studio—
providing client-centered consulting services for public sector institutions,
international organizations, non-profits and businesses.

Our approach is simple, yet effective, delivering insightful, change-making
and simple solutions to a wide array of communications and design
challenges.

FLUYT



Legacy

Life is about the journey, not the destination.
We believe the same goes for making an
iImpact.

Our creative design studio, FLUYT, was
founded in 2015. Our name was inspired by the
fluyt — a bold 1/7th-century maritime innovation
that rewrote the rules of ocean travel.
Compact, fast, and built for efficiency, the fluyt
was unlike anything the seas had seen before:
a vessel designed to do more with less,
carrying maximum cargo with a minimal crew.

But what made the fluyt truly remarkable
wasn't its speed or its design. It was the story
behind its creation. The fluyt was born out of
radical collaboration — merchants, sailors, and
craftspeople pooling their knowledge,
challenging conventions, and building
something that none of them could have
imagined alone. It was a collective act of

That spirit is at the heart of everything we do.

-LUYT the studio is founded on the same
orinciples: agility, elegant and functional design,
Knowledge-sharing, and performance. We
partner with changemakers and leaders to
shape brands, initiatives and campaigns in the
global health, education, technology,
philanthropy and social impact sectors.

We are curious, bold, and persistent in finding
the best solutions to making a positive and
lasting impact in our world.

We would be happy to join you as you embark
on your creative journey.
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FLUYT

invention.




We do our homework.

Our strategies and creative solutions are rooted in
evidence, drawing on contemporary communication
frameworks, behavioral insights, and a deep
understanding of your industry, audience, and
culture. Every recommendation comes with the
expertise and reasoning that backs it.

We’ll speak your language.

We adapt quickly and precisely to your
sector, your stakeholders, and the
communities you serve. When your

audience feels seen, your message lands.

The
FLUYT

way

We design with purpose.

Every solution we craft is functional, visually
striking, and aligned with your goals. We avoid
clichés and chase work that is authentic,
resonant, and built to last.

Small by choice. Powerful by design.

As a small, woman-owned business, we bring
genuine partnership—something traditional
agencies rarely can. We build relationships grounded
in mutual respect, knowledge sharing, and shared
value, and we stay invested long after delivery.

We deliver.

Every time. Deadlines aren't negotiable

for us. Reliability is part of the creative

process, because great work that is not
timely isn't great work.




Services

Our clients often tell us that they choose to work with us not only because of what we do, but how
we do it. Throughout each project, clients become true collaborators. Our shared curiosity, drive,
and imagination get us to a common goal: Creating projects that matter.

From strategy, to content creation, and everything in between, we’ve got you covered.
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Global change-makers
trust us with their brands
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Carlos Ribero

Creative Director

Marketing and Advertising
Santander University.

Ma. Camila Farfan

Art Director

Industrial Design.
Javeriana University.

Felipe Bohérquez

Motion Designer

Graphic Design.

Jorge Tadeo Lozano University.
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Susana Diaz

Graphic Designer
and lllustrator

Visual Arts.
Javeriana University.

Gabriel Pérez

Web Developer

Graphic Design.
University of Narifio.
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& CUEVAS “ Centribal

Audio and sound Design ' Customer Relations Partner
Partners

PARTNERS

FLUYT



* California
* Maryland
* New Mexico
* New York

* North

USA

Countries and US States we have worked In

Carolina

¢ Pennsylvania
* Tennessee

- Virginia

* Washington DC
- Wisconsin

Colombia -

Jruguay

—thiopia

Nigeria Kenya

Tajikistan

« UK

« Myanmar
* Philippines

FLUYT
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| have been working with Fluyt for
more than three years and they are
phenomenal business partners. As
we've evolved, Fluyt has evolved with
us. They are an extension of our team
iIn sO many ways, making informed
recommendations that are thoughtful
and always in line with who we are as
a company. We are thrilled to have
Fluyt at our side!

Alexa Frincu

CAD/CAM Engineer
kraftheinzcompany.com

KraftJHeinz

lestimonials
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| have been working with Fluyt for
more than three years and they are
phenomenal business partners. As
we’ve evolved, Fluyt has evolved with
us. They are an extension of our team
in sO many ways, making informed
recommendations that are thoughtful
and always in line with who
we are as a company. We are thrilled
to have Fluyt at our side!

Donna Sherard

Owner and principal
changeableworld.com

CHANGEABLE
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Working with FLUY T on Lvcthealth’s
new brand identity and website was a
highly collaborative experience. Their

creativity, professionalism, and
understanding of our vision helped
create a refreshed brand and digital
presence that truly reflects who we
are and the communities we serve.

Freshiah Njoroge
Communications and Knowledge

Management Officer
lvcthealth.org
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Motion Graphics &
Character Animation

Watch video




Branding

AFIDRO - ECC - EngenderHealth

An
Evening with
EngenderHealth

EngenderHealth

SAVE
THE DATE

DATE GOES HERE,

2019

00:00 PM



Web Design

FIFARMA - Changeable - Databoom
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CHANGE

Trabajamos por los pacientes y por ecosistemas de salud mas
sostenibles en América Latina y el Caribe

All that you touch,
you change, all that
you change,
changes you, the
only lasting truth is
change.

Octavia B funier
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INnternal Communications
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About UFPE
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Branding

Ath Trimester

4thtri.org

Unconditional Care.

We're on a mission to transform postparium into a time of
nurturing care and community suppaort for all,

We come alongside parents in those
first hazy, sleep-deprived weeks and
months after birth.

We're meeting the critical needs of new parents head-on. We provide
them with care that is timely, essential, and personal. From practical
supplies to mental health support, no parent has to figure it out alone,
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Rebrand and website
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Dr. Lilian Otiso

Executive Director




Rebrand and website

Resound Research for Reproductive Health

resoundrh.org
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Learn More

With roots firmly embedded in an understanding of the social norms, environmental
factors, and legislation defining the Texan context, we are poised to expand our impact
and outreach. We recognize the need to work across state borders, both regionally and
nationally, to capture the changes taking place and broadly disseminate our findings to
advance our goal of accessible, comprehensive reproductive healthcare for all.

“". gggggpcdh

for Reproductive Health

Learn and connect in a free, online event.

Your email address Register now




Brand Strategy

Catalyst Global
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Brand Strategy

EngenderHealth
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Vacunas para toda
la vida

Brand Strategy o
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Behavior Change
Communication Campaign
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» Healthy Kulchas
thrive here!

y Feed pregnant moms and babies
7 N L healthy foods to ensure your child
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' reaches their full potential!
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E-Learning

FIFARMA - World Bank Group
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KraftHeinz Company i e L Global Specification Program standardizes
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FLUYT

Embark on a creative journey with us

22 | hello@fluyt.org

- fluytdesign.com

m | www.linkedin.com/company/fluytdesign/

@ | 1058 Anchors Bend Way
Wilmington NC 28411






